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By reviewing this publication Send: Why People Email So Badly And How To Do It Better, Revised Edition
By David Shipley, Will Schwalbe, you will certainly get the very best point to obtain. The new thing that
you don't require to spend over money to reach is by doing it on your own. So, just what should you do now?
Visit the web link web page and also download guide Send: Why People Email So Badly And How To Do It
Better, Revised Edition By David Shipley, Will Schwalbe You can get this Send: Why People Email So
Badly And How To Do It Better, Revised Edition By David Shipley, Will Schwalbe by online. It's so very
easy, right? Nowadays, modern technology truly sustains you activities, this on the internet book Send: Why
People Email So Badly And How To Do It Better, Revised Edition By David Shipley, Will Schwalbe, is
also.

Amazon.com Review
An April 2007 Significant 7 Editors' Pick: Funny, engaging, and oh-so-practical, Send is the ultimate
etiquette handbook for email, making David Shipley and Will Schwalbe the "Miss Manners" resource for the
digital age. Full of practical insights, Send is an invaluable resource for anyone who uses email, and is
guaranteed to help you "think before you click." We are not the only fans of this important book. We asked
psychologist, science journalist, and bestselling author Daniel Goleman to read Send and give us his take.
Check out his exclusive guest review below. --Daphne Durham

Guest Reviewer: Daniel Goleman

Daniel Goleman is an internationally known psychologist who lectures frequently to professional groups,
business audiences, and on college campuses, and is the author of many bestselling books, including
Emotional Intelligence and most recently, Social Intelligence.

Poor Michael Brown. During the darkest days of the Hurricane Katrina debacle, Brown, then director of
FEMA, the agency that so badly bungled the rescue efforts, sent this email: "Are you proud of me? Can I
quit now? Can I go home?"

Emails can come back to haunt us--any of us. Few among us have mastered this medium, and only slowly
are we realizing its dangers.

From the earliest days of email people "flamed", sending off irritating or otherwise annoying messages. One
explanation for the failure to inhibit our more unruly impulses online is a mismatch between the screen we
stare at as we email, and the cues the social circuits of the brain use to navigate us through an interaction
effectively: on email there is no tone of voice, no facial expression. When we talk to someone on the phone
or face-to-face these circuits would ordinarily squelch impulses that will seem "off." Lacking these crucial



cues, flaming occurs.

It's not just flaming--I've sent my fair share of emails that were, in retrospect, embarrassing, too familiar or
formal, or otherwise wrong in tone. Email invites these lapses in social intelligence in part because the social
brain flies blind. In the absence of the other person's real-time emotional signals we need to take a moment to
shift from focusing on our own feelings and thoughts, and intentionally focus on the other person, even in
absentia, and consider, How might this message come across?

The peril of being off-key is amplified by the temptation to hit SEND prematurely: before we've thought it
over and had a chance to ease up on that too-stiff tone, drop that bit of sarcasm, and remember to ask about
the kids.

In the old days of letter writing--a dying art--we had plenty of time to rewrite before sealing the envelope,
and so flaming letters were far more rare than red-hot emails. And so the brave new world of email could
benefit from a civilizing force, a voice that articulates the ground rules online.

Enter Send: The Essential Guide to Email for Office and Home, a new book by David Shipley (an old friend
of mine) and Will Schwalbe. Send not only articulates the way to win--or keep--friends online, but offers
practical tips on both email etiquette and on the writing style most suitable.

In this witty and wise book Shipley and Schwalbe give essential guidance on vital matters like the politics of
using Cc (nobody likes to be left out); when to just reply and when to "Reply All"; the danger of the
URGENT subject (too many and you cry wolf); fine-tuning your greetings to fit the relationship (if you use
the wrong one, you can lose them at hello); how best to apologize online (put the word 'sorry' in the subject
or else the email may never be read).

But Send is far more than Miss Manners for the Web; it's brimming with fascinating insights. For example,
now that email has become the way we talk, showing up in person has added impact as the ultimate
compliment, signifying that the person, meeting or project has special importance for you.

Years ago a slim volume by Strunk and White, The Elements of Style, laid out the ground rules for good
writing; the book became a bible for authors, widely known just as "Strunk and White." Send should make
Shipley and Schwalbe the "Strunk and White" for the Web. --Daniel Goleman (www.danielgoleman.info)

From Publishers Weekly
From this essential guidebook's opening sentence—"Bad things can happen on email"—Shipley and
Schwalbe make all too clear what can go wrong. E-mail's ubiquity, with casual and formal correspondence
jumbled in the same inbox, makes misunderstandings common; e-mail's inexpressive, text-only format
doesn't help. Given its brief history, there's no established etiquette for usage, which is why this primer is so
valuable. It promises the reader hope of becoming more efficient and less annoying, reducing danger of a
career-ending blunder. Brisk, practical and witty, the book aims to improve the reader's skills as sender and
recipient: devising effective subject lines and exploring "the politics of the cc"; how to steer clear of legal
issues; and how to recognize different types of attachments. Using real-life examples from flame wars and
awkward exchanges (including their own), Shipley and Schwalbe (op-ed editor of the New York Times and
Hyperion Books' editor-in-chief) explain why people so often say "incredibly stupid things" in their outgoing
messages. "Email has a tendency to encourage the lesser angels of our nature," they note. They also offer
"seven big reasons to love email," along with quick guides to instant messaging and e-mail technology, all



the while urging us to "think before [we] send." (Apr.)
Copyright © Reed Business Information, a division of Reed Elsevier Inc. All rights reserved.

Review
“Informative, entertaining, thorough, and thoughtful.” —Dave Barry, The New York Times Book Review

“Read it or weep.” —Michael Lewis

“This is just the book I’ve been waiting for.” —Bill Bryson

“Handy . . . Written with concision and good sense.” —The Wall Street Journal
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Send—the classic guide to email for office and home and an instant success upon its original
publication—has become indispensable for readers navigating the impersonal, and often overwhelming,
world of electronic communication.  Filled with real-life email success (and horror) stories and a wealth of
entertaining examples, Send reveals the hidden minefields and pitfalls of email. It provides clear rules for
handling all of today’s thorniest email issues, from salutations and subject lines to bcc’s and emoticons. It
explains when you absolutely shouldn’t send an email and what to do when you’ve sent (in anger or in error)
a potentially career-ending electronic bombshell. And it offers invaluable strategies to help you both better
manage the ever-increasing number of emails you receive and improve the ones you send.

In this revised edition, David Shipley and Will Schwalbe have added fresh tales from the digital realm and a
new afterword—“How to Keep Email from Taking Over Your Life,” which includes sage advice on
handheld etiquette. Send is now more essential than ever, a wise and witty book that every businessperson
and professional should read and read again.
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Review
“Informative, entertaining, thorough, and thoughtful.” —Dave Barry, The New York Times Book Review

“Read it or weep.” —Michael Lewis

“This is just the book I’ve been waiting for.” —Bill Bryson
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Most helpful customer reviews

0 of 0 people found the following review helpful.
Hillary Clinton wanted this book, I want to know why!
By Patricia Tumlin
Full disclosure, haven't read the first page. I saw this book title & author name as the book Hillary Clinton
was asking about getting for her email problems. I wanted to be able to say, that yes, I have THAT
(relatively unknown) BOOK that everyone is talking about.

I'll get around to checking out its wisdom, as I know only enough to get by.
Which I'm guessing was HRC's dilemma.

1 of 1 people found the following review helpful.
Makes you think twice before writing an email
By A dad
This is a very short book, especially considering font. It packs an important message. This message is
extremely difficult to permanently learn. It's this: there's something about email that draws us in and makes
us use it when we shouldn't.

Email is so pervasive and powerful that warnings tend not to change behavior for long. It's usually easier to
email than call, and sometimes easier than simply not emailing. In this book, authors Shipley and Schwalbe
explain in sufficient detail the limitations and perils of email as a communication medium. This is what we
should keep in mind while we enjoy the great benefits of email.

If it were easy to control our emailing habits, the media wouldn't be filled with email stories concerning the



rich, famous and powerful. Send addresses lessons that aren't easy to learn in a permanent way. While Send
is not my book for organizing email, it has the best approach I've seen concerning problems of email as a
communication medium.

0 of 0 people found the following review helpful.
This "IS" likely used as a corporate training guide to ...
By Chris E. Thompson
This "IS" likely used as a corporate training guide to email usage. It's also clear why Hillery had a copy of it
'rush' delivered to her after Benghazi and while using her 'private' email server. While not the comprehensive
guide one might expect on 'security', it does cover the PC use of email in the professional environment ad
nauseam.

See all 61 customer reviews...
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